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Company Profile

Note to User: It is your job to help members of Congress and congressional staff understand the aviation industry. A company profile provides lawmakers a useful snapshot about your company and why they should listen to your concerns. Put this document on company letterhead, delete the instructions in the second column and fill in your company’s information. Delete rows where the information is not applicable to your company. Delete this note when your updates are complete.
	Company Name:
	Provide the legal and any “doing business as” company names. If the company is part of a larger organization, put the name of the “parent” and explain the relationship in simple terms.

	Company Location:
	Provide your company’s physical address, if the main address is a post office box, include it below the physical address.

	Company Contact:
	Provide contact information for the person responsible for your company’s legislative activities. This company representative should be prepared to obtain information from industry and company sources to answer any questions from members of Congress.

	Key Executives:
	List the primary contact for the company and the three or four most senior people in your organization. Be sure to list the direct contact information for each person along with their title.

	Branch Locations:
	Provide a general description of each company site, if your company has more than one location. You need not provide the actual address of each location, just the name of the particular company and the city and state.

Note: Remember you have significant influence with elected officials that represent branch districts, not just the district where your company is based. Try to develop relationships with the elected representatives from all the areas where your company is located, and when you send correspondence to Capitol Hill, make sure that all of these representatives get copies.

	Company Description:
	Provide a short history of your company including the number of years in business, a description of your company’s activities, and a tangible sense of what you do. Remember that your audience may not know a lot about the industry. Use simple terms and avoid acronyms.

	Number of Employees:
	Provide the number of persons your company employees. This information tells elected officials how many people/voters your company represents. Elected officials know that if voters aren’t happy, their days in office are numbered, so this is an important piece of information to relay.

If your employees are represented by a union, be sure to include the name of the union that they belong to and how many employees (or percentage of employees) belong to the union.

	Certifications:
	List the facility’s certifications or certificates by type, e.g., FAA repair station, EASA repair station or DOT, and third party accreditations (for example, ISO or NADCAP).

	Number of Yearly Inspections:
	List the number of inspections by government agencies including the FAA, EASA, OSHA, and DOT, the number of inspections by customers and the type of customer, e.g., manufacturers, airlines, other repair facilities, and the number of inspections by third party accreditation organizations e.g., ISO or NADCAP, that your company received in the past year. With the recent attention on the contract maintenance industry, it’s especially important to show members of Congress how highly regulated the industry is.

	Customer Demographics:
	Describe your customer e.g., other repair stations, manufacturers, airlines, private owner/operators, including whether they are domestic or international. Here’s another chance to show how your business affects your community, state, and the international economy.

	Community Involvement:
	Detail the organizations your company is involved with, including teams, cultural institutions, and events your company sponsors. Let Congress know how your company makes the county, state, district, or city a better place.

	Company Awards:
	List any awards your company has received. If you’ve been recognized as a good corporate citizen by the government, a civic group, or an association, let your representatives know.

	Organizational Affiliations:
	List your association and industry group memberships. Members of Congress are more receptive to association positions on the issues when they know the group is representing their constituent’s interests.

	Taxes Paid:
	List the taxes your company paid in the preceding year to city, county, state and federal government. Don’t forget federal employment taxes! Letting members of Congress know how much your company paid in taxes last year serves as a tangible reminder that ours is a government of the people and for the people. You have an investment in what government does and, without taxpaying companies, Congress wouldn’t have the fiscal resources it needs to keep our country running.


